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om, the Editor

ne of the most gratifying things
that can happen to me as editor

of RTC is to go into a company,
where I am often offered a tour of
the facilities and the lab, and to see an engi-
neer at his bench with a copy of RTC spread
open next to his development board, analyzer
or other work in progress. This is the best
assurance that we are on the right track and
addressing the real needs of our readers. No
survey, questionnaire or readership study can
match the evidence of seeing that. One of the
first questions I ask myself when evaluating a
contributed article, product announcement or
even news item for publication is, “Will this
help my readers do their job better?”

Now, I don’t expect an engineer to design
directly from the pages of RTC, but rather
to look at our content for answers to the

question, “Why?” Why is one approach to

a solution preferable to another? Is this so

in all cases or do the goals of the design
indicate one approach over another under
certain circumstances? How will the use of a
given module or design strategy shorten my
time-to-market and impact my company’s
bottom line? One of the most direct ways to
approach these kinds of questions is through
conversation.

By that I do not mean any compromise

of technical depth or focus, but rather we
encourage our authors to present their
highly technical information by imagining
that they are having a conversation with a
colleague—a peer. This enables a mode of
communication that cannot be done by the
eternal bulleted lists of PowerPoint presenta-
tions, Web pages or technical books. It offers




It offers the reader an in-depth but manageable way

to make real decisions on which avenues of

technology are worthy of pursuing in greater detail.

In other words, it saves him time.

the reader an in-depth but manageable way
to make real decisions on which avenues of
technology are worthy of pursuing in greater
detail. In other words, it saves him time.

It is now a truism that embedded systems,
their hardware, software and development
are all becoming bigger and more complex.
This has fueled the move to a modular
approach in system design, raising the
concept of what we used to think of as a
“platform” to a higher level of integration.

It has not resulted in a reduction of the need
to deal with complexity, nor has it resulted
in any less of a need to do real engineer-
ing. This is because the issues of choos-
ing, modifying and integrating modules in
the form of hardware, software and their
various interfaces remain a daunting chal-
lenge —a challenge that RTC recognizes
and is prepared to meet.

We talk to the engineer, the engineering
manager and the design team leader at the
level at which they deal with technology.

Our articles are aimed at their needs—your
needs —and our contributors and advertis-
ers stand ready to support your decisions
with in-depth technical and product infor-
mation of their own. Our editorial is an
independent source of information to help
you decide where to turn, and our com-
munity is there with the technology to help
you succeed. So we invite you to the pages
of RTC where you will find a community
of engineers with concerns, problems and
solutions similar to your own. Come and
join our conversation.

Sincerely,
Tom Williams
Editor-in-Chief
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2007 is shaping up to
be a banner year for the
embedded computer industry.




mbedded computers continue to

proliferate in all walks of life. Not

only do they handle the jobs of

controlling and manipulating, but as
we move into a networked environment, they
also communicate with people and with other
computers. The result of this proliferation
has been a dramatic increase in the embed-
ded computer marketplace. According to our
most recent research, the industry is expected
to grow from just under $8 billion in 2006 to
over $12 billion by 2010.

There are several things sparking this
growth. Certainly the convergence of voice,
data and video continues to drive the market.
These will be providing the infrastructure
for our networked society. Setting the stage
are new standards such as ATCA, AMC and

MicroTCA, which are already demonstrat-
ing that they will have a major impact. And,
CompactPCI Express, the latest “new guy”
on the block, is likely to take over where
CompactPCI left off on the standard Euro-
card form-factor front.

But that’s not all. In other areas, growth is
reaching and exceeding double digits. Across
the board in industrial automation, medical
instrumentation, transportation and security,
small and medium form-factor standard
boards such as PC/104, EPIC, COM Express
and others are ringing up impressive sales
numbers.

In 2007 we see things picking up dramati-
cally. Though ATCA has gotten off to a slow
start, it’s now gaining momentum and it’s

expected to see significant sales next year.
AMC and MicroTCA are just out of the
development stages, and work on a rugged
version of MicroTCA is under way. The
industry expects to see significant numbers
of prototypes and beta projects imminently.
And, in the medium and small form-factor
arena, sales are expected to continue strong.

All in all, 2007 is shaping up to be a ban-
ner year for the embedded computer indus-
try. And RTC will be right there providing
executives, program managers, engineer-
ing managers, designers and engineers the
information on the products and technology
that will help them solve critical problems
and challenges. It will be the first place these
designers go for information: Will they see
your ad there?




Market-i‘ngj
Ask:.
Wel Answ

How does RTC obtain new
subscribers?

Other publishers make claims about their
subscribers, but their methods are not
capable of maintaining a subscriber list as
fresh and as qualified as the subscriber list
of RTC. Going to one event with 2,000
participants once a year is not sufficient

to refresh a magazine with a circulation

of 25,000. We require that all subscrib-

ers opt into our circulation, and we never
purchase lists. We attend over 60 industry
events—including over 50 of our own
events—around the country and around the
world annually, collecting a fresh listing of
subscribers at every event. And then there
are the subscribers who seek us out and
add themselves to our subscriber base.

Why do ad prices vary from one
publication to another?

Ad costs are not a cost-up type of calcu-
lation. Magazines, to be more than just

a direct mail campaign, need to offer a
value to the subscriber. Editorial is that
value. It is what brings our readers to the
publication and to your advertisements.

If you’re paying less than the print and
postage costs for ads in another magazine,
that price is too good to be true. With RTC
magazine, you’re getting top-of-the-line
editorial in a well-designed layout for a
publication our subscribers look forward
to reading. That’s where you want your
ads to be.




Why should | buy print? The Web is so
much cheaper.

Print continues to return on investment
ten-fold over the Web. It’s as simple as
that. This can be witnessed in many ways.
For example, printed and mailed piec-
es—like magazines—are returning ten
times as many results as e-mail advertis-
ing campaigns. We are certain you will
find similar results when comparing the
two media, which is why we continue to
pursue print.

Can print really compete with the
Web? Major publishers seem to be

in poor financial shape. Doesn't this
mean that print is dying?

If you look more closely at the situa-

tion with the large publishers and their
financial woes, you will find that they in
fact stem from bad investments in Internet
properties that haven’t been able to make
sufficient returns.

If | advertise, shouldn’t | advertise

in @ magazine that features only my
specific technology?

You’re advertising to reach your poten-
tial customers, not your competitors.
RTC magazine is designed to be read by
those making decisions about the types of
products our advertisers are selling. News
magazines, such as those that focus on
very specific technologies, are not read
by the engineers and designers making
purchasing decisions. We’re not a news
publication but are instead focused on ap-
plications of technologies, providing the
sort of information that decision makers
are seeking.

| want to advertise in RTC, but | don’t
have a design team to create adver-
tisements for me. Who can | turn to?
Blue Arm Media is a division of The RTC
Group, providing design services for a
variety of clients. We strive to create the
best possible strategic design and market-
ing solutions for each client, and we want
to work with you to make high-impact
advertisements.

Visit www. bluearmmedia.com for more
information.




RTC magazine—for
targeted technical and
design information
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Editorial
Staff

Warren Andrews
Editorial Director/
Associate Publisher
warrena@rtcgroup.com
39 Southport Cove
Bonita Springs, FL 34134
239.992.4537

- Before joining RTC, was Senior Editor at
Computer Design for 10 years, also pub-
lishing and editing Embedded Computer
Trends in that time

- Previously held management and editing
positions at Electronic Design and EE
Times

- Sits on board of directors of publicly
traded industry company and serves on
advisory boards for other industry firms
and associations

- Writes extensively on the industry and
speaks frequently at industry events

Tom Williams
Editor-in-Chief
tomw@rtcgroup.com
245-M Mount Hermon Rd.
PMB #F

Scotts Valley, CA 95066
831.335.1509

- Comes to RTC with more than 20 years
of industry knowledge

- Most recently Editor-in-Chief of Embed-
ded Systems Development

- Specialties include embedded software
technology, processor architectures, and
standard board-level technology

- Also worked for many successful publi-
cations, including InfoWorld, Dr. Dobbs
Journal, ED, CD and ESD




Ann Thryft

Senior Editor
annt@rtcgroup.com
15520 Big Basin Way
Boulder Creek, CA 95006
831.338.8228

- Award-winning writer with over 16 years
experience reporting, writing and editing
articles on a wide range of electronics
topics for OEMs

- Held editorial positions with a number
of technical publications, including EE
Times, Computer Design and Electronic
Buyers’ News

- Active member of the Society of Profes-
sional Journalists, Northern California
Science Writers Association and the Bay
Area Editors’ Forum

- Holds a Bachelor of Arts degree from
Stanford University, where achieved
academic honors

David Cotton
Contributing Editor
davidc@rtcgroup.com
17 Blue Heron Way
Acton, MA 01720
978.635.1249

- Brings more than three decades of
experience in the embedded computing
industry to the publication

- Industry and engineering experience
make him a valued contributor to the
magazine

Marina Tringali
Managing Editor
marinat@rtcgroup.com

905 Calle Amanecer, Suite 250
San Clemente, CA 92673
949.226.2020

- Joined RTC magazine with over 10
years marketing and customer relations
experience

- Manages editorial content for COTS
Journal, RTC magazine and PKG maga-
zine to ensure highest level of editorial
content

- Responsible for advertising traffic and
quality




Editorial

Sections

Technology in Context

RTC is extending its coverage of cutting-edge
technology in real-world applications in medi-
cine, communications, industrial automation
and control, aerospace, and several other areas.
The Technology in Context sections looks at
the impact of embedded technology in these
major applications areas, and our editors stra-
tegically select key technology areas where the
solutions outlined and information provided
are highly applicable and transferable.

Solutions Engineering

Today’s OEMs want solutions, not just products.

This section focuses on how OEMs can get

customized solutions within the standards-based
environment. Solutions Engineering also covers
the impact of standards such as ATCA and IPv6,
as well as issues, including EMI and SAF speci-

fications, on systems that are being built and
deployed to address real-world situations.

Industry Insight

Making sense of the fluctuations in the
embedded computer market requires astute

insight and analysis. The editors of RTC are

here to help readers sort through the clutter

and let them focus on the things that matter

most: getting their designs to market. This
section gives our editors the opportunity to

compile and consider different approaches to
a technology sector, from updates on industry

standards to advances in semiconductors,
development tools, connectors, RTOSs, or
networking infrastructure.

Software &
Development Tools

The increasing prevalence of self-de-
scribed “Systems Engineers” makes it
clear that software and tool coverage is as
important to our readers and advertisers
as hardware. An increasingly vital aspect
of embedded system design, software

is quite often the differentiating factor

in the minds of decision makers. RTC
devotes an entire section of the magazine
each month to the latest developments

in embedded and real-time operating
systems, development and analysis tools,
standards, languages, compilers and de-
bug strategies. Our editors are the most
experienced in the technical publishing
industry on embedded software, and

our readers confidently turn to them for
insight and expertise.




Scientific
American

Broad Focus
Multiple Technologies

News
Publications

Horizontals o
e.g. ED, EDN )

RTC in the Editorial

Continuum

IEEE Journals

Single Focus
Single Technology

Board-Specific
Books

Limited Editorial or
Contributed Only,
Non-Technical Editorial




Promotional Issues;

January

CompactPCl Showcase

This is an excellent opportunity to boost reader
awareness of your CompactPCI products. In ad-
dition to the Showcase section on CompactPCI,
the January issue of RTC carries a major editorial
section on CompactPCI. This issue provides the
ideal venue for enhanced display advertising—a
poly-bagged catalog, a three-page foldout, belly-
band or other unique ad.

February

ESC Silicon Valley Bonus Distribution (2,000)
RTC will provide a bonus circulation at the land-
mark event of the year in embedded computing. In
addition, the editors will be highlighting many of
the new products coming out at the show. Don’t
miss this opportunity for expanded coverage.

March

PMC Showcase

This special advertising opportunity is the perfect
place to highlight your PMCs. PCI Mezzanine
Cards continue to extend their possible applica-
tions with greater processing power, and systems
designers are using PMCs for a variety of solu-
tions. Be sure your products are included in this
gallery of PMCs.

April

VME SBC Showcase

RTC magazine has been featuring VME single
board computers since its inception, and VME con-

tinues to show its dominance in harsh environments.

This is your chance to showcase your latest VME
SBCs and the computing needs they can meet.

May

GlobalComm Bonus Distribution (1,000)
GlobalComm is now considered to be the major
event of the year for communications and net-
working manufacturers, many of whom are basing
their new equipment on ATCA, AMC, Compact-
PCI and PMC. This Networking and Communica-
tions issue will cover those technologies in detail
and will include a generous supplemental circula-
tion at the show.

June

PCI Pull-Out
Written by our expert editors, this special section
of RTC magazine will feature the latest PCI tech-
nology. It will be a resource for a variety of design
engineers, building and optimizing PCI-based
systems, and it will highlight the benefits of PCI
over other architectures. It is a piece that engi-
neers and designers will be saving, so be sure to
contact your sales rep to find out how to be a part
of this special feature.




July

PC/104 Showcase

Repeat of a blowout reader response. PC/104
(PC/104+) is a vital and growing element in a
wide range of embedded applications. Now with
the advent of EPIC and its follow-on technologies,
the future of PC/104 is bright. This Showcase op-
portunity lets manufacturers display products in a
special section devoted only to these architectures.
Make sure to show several of your products in this
special section.

August

AMC Showcase

Advanced Mezzanine Cards continue to gain
popularity, as their possible implementations are
innumerable. The latest generation provides car-
rier-grade connectivity between ATCA systems.
Use this special AMC Showecase to highlight your
latest AMCs and their abilities.

October

FPGA Platform Showcase

The use of FPGAs (Field Programmable Gate
Arrays) continues to provide platforms with great
sophistication and flexibility, and board designers
are implementing FPGA designs to achieve highly
dynamic configurations. Show what your FPGA
products can do in this FPGA Platform Show-
case to be featured in the October issue of RTC
magazine.

November

1U Server Showcase

This distinctive Showcase will feature the
industry’s leading blade servers and their highly
complex applications in telecommunications.
Make sure that your products are included in this
gallery of products so you do not miss out on
exposure to your potential customers.

December

2-for-1 Bonus Page

A once-a-year opportunity for most advertisers in
this issue to double their marketing impact. If you
run a full-page ad in this issue, you will receive a
second page highlighting your company and your
products. Contact your sales associate for details
and requirements.




Technology in Context Solutions Engineering

|| ||
’ 2 High-Speed and
ItI0 r I:a II January CEIEEEERS EsED Hybrid Backplanes

February ATCA System Design Operations 10 Gigabit Ethernet Solutions
E-'a I e nd:ar March Mezzanines aré(lasrr(?:ll Form-Factor Motion Control
April Controller for High-End Science Industrial Ethernet
May MicroTCA Systems IMS
June 15 years PCI with Pullout 1/0 Sensor Technology
July Vision and Inspection Systems PC/104
August Mezzanines in Communications Systems High Availability
September The Future Face of Backplanes VME, VXS and Beyond

Remote Monitoring

October Configurable Processing Platforms and Management

November Server Blades Embedded Switch Boards

December PMC Roundup CompactPCI Express




Industry Insight
RFID Infrastructure

Power Management and Control

Machine to Machine

Thermal Management on ATCA

Data Acquisition and Recording

Embedded Choices for
Medical Systems

DSP vs. Multi-Core Systems

Switched Fabrics in
Communications

USB and Firewire in Industrial Apps
Solid State Storage
Wireless Infrastructure

Standards Update

Software and Development Tools
Software for Multi-Core

Network Security
Embedded Windows
Real-Time Java
Shelf Management

Hardware Modeling Tools
Linux

Fault Management
Middleware

Safety-Critical Software
MILS Common Criteria

Editorial Index

Promotions
CompactPCl Showcase

ESC Bonus Circulation

PMC Showcase
Industrial Control in a Networked World
Part 1

VME SBC Showcase

GlobalComm Bonus Circulation
Data Acquisition Showcase

Premium PCI Pullout
PC/104 Showcase

AMC Showcase

Industrial Control in a Networked World
Part 2

FPGA Platform Showcase

1U Server Showcase

2-for-1 Bonus Page
Editorial Index




Rate Combinations
Rates for COTS Journal, RTC and PKG can be

combined to give you the maximum discount.
Use the pricing schedule for the total number
of pages in all three publications in your annual
contract. For examples, if you will be buying
12 pages in RTC, 4 pages in COTS, and 2 pages
in PKG, you can take the 18-page rate on all

publications.

General Rate Policy

All advertising orders accepted are subject to terms and
provisions of current rate card. Orders accepted are subject to
change in rates upon notice from publisher. However, contracts
may be canceled at the time the change in rate becomes ef-
fective without incurring a short rate adjustment, provided
contract rate has been earned up to date of cancellation.

Showcase Ad Opportunities

RTC is offering a number of product showcase op-
portunities. Vendors can promote individual prod-
ucts in small, low-cost ads in a showcase format.

Contact your sales rep for more information.

Short Rate Policy

Advertisers will be billed for lost frequency discounts if, within
a twelve (12) month period from the date of the first ad, they do
not use the amount of space upon which billing was based.




1x 2x 3x 4x 6x 8x 12x 18x 24x
2-page spread $6,772 $6,416 $6,030 $5,672 $5,530 $5,275 $5,165 $4,988 $4,630
full page $4,516 $4,278 $4,020 $3,782 $3,686 $3,517 $3,444 $3,326 $3,088
two-thirds $4,194 $3,980 $3,737 $3,500 $3,427 $3,307 $3,202 $3,080 $2,906
one-half $3,012 $2,857 $2,684 $2,566 $2,463 $2,379 $2,300 $2,212 $2,086
one-third $2,200 $2,086 $1,960 $1,903 $1,796 $1,760 $1,680 $1,588 $1,523

one-fourth $1,666 $1,580 $1,485 $1,428 $1,360 $1,309 $1,273 $1,224 $1,155

Credit Policy and Terms Terms of Sales

Advertisers and agencies are jointly and severally liable for Net thirty days (30) from date of invoice.
payment. Contracts, insertion orders, etc. containing sequential

liability clauses will not be accepted. All invoices are payable H H

in thirty days. commlSS|0n

No cash discounts are allowed. Agency commission: 15% if paid within net thirty days (30)

from date of invoice. Classified ads and classified word ads are
non-commissionable.




Developers and decision makers
depend on RTC magazine.







Test and
Measurement
5%

Communications
21%

Security
18%

Industrial
Control/
Automation
18%

Medical
/ 13%
Transportation
6%

RTC covers all the major areas in the embedded
computer industry. Here is an indication of what
percentage of RTC’s readers are involved in
each application area.

Engineering Manager/
Program Manager

35%

30% -

Hardware/Software

Engineer

25% -

20% -

Design Team
Leader

Executive
Management

15%

Business
Development

10%

5%

0%

Who reads RTC? More than 65% of RTC's
readership is in some management capacity in the
design and development of embedded systems.
Here is how RTC's readers define themselves.
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What products do RTC readers specify
and recommend?




Top Reader,

3M

AT&T

The Boeing Company
Cisco Systems

Condor Electronics
Curtiss-Wright Corporation
DaimlerChrysler
Department of Defense
Diversified Technology, Inc.
Eastman Kodak

Eaton Corporation
Ericsson

Federal Aviation Administration
General Electric

General Motors

Harris Corporation
Hewlett-Packard
Honeywell

Hughes

IBM

Intel

Jet Propulsion Laboratory
L-3 Communication Systems
Lockheed Martin

Lucent Technologies

Companies

McDonell Douglas
Mercury Computer Systems
Microsoft

Mitsubishi

Motorola

NASA

National Institute of Standards & Technology
National Instruments
Nortel Networks
Northrop Grumman
Philips

Phoenix Technologies
QNX Software Systems
QUALCOMM

Raytheon Company
SAIC

SBS Technologies
Seagate Technology, Inc.
Sharp Electronics
Siemens

Sony Corporation

Sun Microsystems
Texas Instruments
Westinghouse

Xerox

25,000

Prlmary Circulation

of Readers Describe

0 Themselves as
O Engineering or

Project Management

Have More Than

15 Years

Work Experience

2/3

of Readers Work on

O Communications,
Factory Automation,
0 Medical and Security

Applications




In addition to our standard advertising sizes,
unique advertising opportunities exist

from posters to tip-ins,

from gatefold ads to ride-along inserts.
Please contact your sales rep to learn about the best way
RTC can help you market your products and services.
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structions,

LB

Materiall In

;

full page 2/3 page 1/2 page V 1/2 page H 1/2 page Island
8-1/2" (216 mm) x 7-3/8” (187 mm) x 3-1/2” (89 mm) x 7-3/8” (187 mm) x 7-3/8” (187 mm) x
11-1/8” (283 mm) 6-3/8" (162 mm) 9-7/8” (251 mm) 4-3/4” (121 mm) 4-3/4" (121 mm)

1/3 page V 1/3 page H 1/3 page Square 1/4 page V 1/4 page H
2-1/4” (57 mm) x 7-3/8” (187 mm) x 4-3/4” (121 mm) x 3-1/2” (89 mm) x 7-3/8” (187 mm) x
9-7/8" (251 mm) 3-3/8” (85 mm) 4-3/4” (121 mm) 4-3/4” (121 mm) 2-3/8” (60 mm)




Closing Dates;

All advertising must be submitted as a Issue Insertion Order Material
high-resolution PDF (PDF/X-1a). Date Due Date Due Date
All fonts must be embedded or, if Illustrator, January 12/20 12/27

Freehand or Photoshop are used, please convert

the type to paths/outlines. February 1/19 1/26
Four-color images must be CMYK; minimum March 2/20 2/27
resolution 300 dpi .(350 dpi re.cc?mmended); tiff or April 3/20 3/27
eps are preferred; line art a minimum of 1200 dpi.
Images must not contain extra channels, transfer May 4/20 4/27
curves, or compression. June 5/18 5/25
‘We cannot accept spot colors. July 6,/20 6,27
Only full page ads require a bleed of 1/8”
(4 mm), August 7/20 7/27
Full page live area is 1/2” (13 mm) from trim on September 8/20 8/27
all sides. For all other ad sizes, all live content October 9/20 9/27
should stay 1/4” from the edge of the ad space.

November 10/19 10/26

Please submit PDFs via The RTC Group’s FTP
site: http://upload.rtcgroup.com December 11/20 11/27




Marketing' Opportunities

About The RTC Group

The RTC Group, Inc. is a media services com-

pany specializing in bringing companies and their
products to a focused group of electronic and
computer manufacturers. We develop actual sales
leads for our clients by delivering only leads with an
expressed interest in their product. Since 1986, we
have grown to produce more than 50 events each
year, attracting more than 12,000 engineers, manag-
ers and executives, as well as three trade publica-
tions reaching more than 70,000 readers.

The RTC Group’s staff consists of a variety of
employees from numerous different disciplines.
Production, graphic design, analysis, marketing,
sales, and Web design expertise make The RTC
Group a turn-key solution for any specialized mar-
keting need.

Reprints

There is no better way to show your leadership and
innovation in this competitive marketing than to
display your coverage in the industry’s top publica-
tion. Reprints engage your audience by presenting
objective coverage of your products and services.
With low cost and quick turnaround, reprint orders
offer an effective use of your marketing budget,
and they are the perfect tool for trade shows, sales
presentations, media press kits, conference material,
investor relations material and more.




Blue Arm Media

This division of The RTC Group is built of dedicat-
ed, award-winning designers who pride themselves
on creating strategic design and marketing solutions.
As their work with companies like Microsoft,
Dynatem, One Stop Systems, Concept Development
and Intel will attest, they have a proven track record
of understanding each client’s target audience and
motivating them to action. Visit Blue Arm Media’s
Web site at www.bluearmmedia.com.

b‘ue arm

media

Events

The RTC Group is the leading producer of regional
sales events in the world. With numerous shows
around the globe, The RTC Group creates handshake
opportunities between vendors and engineers. The
RTC Group produces the ARM Developers Confer-
ence in Santa Clara, Calif., an internationally attended
event bringing together 3,000 engineers, managers
and executives to discuss ARM-related products and
services. The RTC Group has also created custom
events for clients including Microsoft, Intel, Wind
River and MontaVista Software.

Custom Events

The RTC Group is a full-service marketing company
with the talent and resources to take your embedded,
real-time and COTS products and services to market
through vehicles designed to generate revenue. We
are experts in producing, promoting and executing
events, seminars and custom series for the industry’s
leading companies, consortiums and organizations.

RTECC

The Real-Time & Embedded Computing Conference
(RTECC) is a unique event dedicated to bring up-to-
date and in-demand information about the real-time
and embedded computing world to the doorstep of
your customers and prospects. This highly focused
technical conference is designed for engineers and
managers developing computer systems for telephony
and data communication, military and aerospace,
industrial control, embedded appliances, data conver-
sion, process control, image processing and much
more. We make it simple for guests to attend by offer-
ing free registration, free conference sessions and free
entrance into the exhibition hall. There are targeted
events for exhibitors looking to get in front of custom-
ers and establish relationships. Whether presenting

a session in the highly attended conference tracks or
exhibiting your products, the Real-Time & Embedded
Computing Conference puts sales teams face-to-face
with engineers, designers and managers.




Marketing Opportunities,

List Services
The RTC Group has one of the most focused, accu-
rate and well-distributed lists in the embedded com-
puting industry: a database of 138,000 engineers,
managers and developers worldwide in the real-time
and embedded marketplace, with over 20,000 new
contacts added annually. With more than 50 events
worldwide and 60,000 copies of our magazines in
engineers’ hands every month, we’ve compiled the
strongest database of engineers worldwide. The
popularity of our events and publications ensures
that the lists are the most complete and up-to-date
source of contact information in the industry. Let us
help you make contact.

RTC Group Online

Engineers and engineering managers utilize the
Internet for company and product information. To
effectively compete in our global and competitive
economy, you need to have the right online pres-
ence and you need to be seen by the right people
in the right context. RTC Online provides you
with a highly targeted market of decision makers,
the kind of people who are looking to learn about
the newest technologies and need to know how to
make them pay off.




Real-Time Lead Distribution (RTLD)
The RTC Group’s most innovative product, Real-
Time Lead Distribution (RTLD) is a comprehensive
lead-tracking system that provides immediate feed-
back to clients on their marketing dollars.

Unlike many publishers who are coy about the
qualification of their leads, RTLD steps out and
asks direct questions to qualify a prospect on your
behalf. Although the concept is simple, The RTC
Group is working tirelessly to ensure that the
process delivers only qualified leads.

Each and every day people show an interest, wheth-
er they see your advertisement, send in a subscriber
card, react to our editorial, or attend our events.
Each person is asked about their specific interests,
and their responses are entered into our RTLD sys-
tem. You receive leads regarding the people whose
current needs you fill, and you can follow up with
them. It all happens in real time.

Make sure that you are a part of RTLD. Know who
needs you.

COTS Journal

COTS Journal is dedicated to providing the
industry with the best technical material to readers
designing and building embedded computers for
the military — whether for benign applications

or for the most rugged, mission-critical jobs the
battlefield, sky, or water can offer. The COTS
(Commercial off-the-Shelf) initiative is a revolu-
tion in military electronics development, and its
unique posture as the only technology publication
addressing the military market is what differenti-
ates COTS Journal from the rest of the pack. We
offer free subscriptions for qualified subscribers.

PKG magazine

PKG magazine is the latest publication release

from The RTC Group. Mechanical conditions and
equipment issues are an integral part of electronic
and computer design. PKG is the first magazine

to target the electronic equipment design commu-
nity from the mechanical engineer’s point of view,
addressing their needs in packaging issues ranging
from connectors to cooling and from rack panels to
NEMA enclosures. PKG is designed with the work-
ing engineer in mind, providing complete design
and product information needed to make decisions
on a broad cross section of packaging require-
ments. Whether you sell from panels, backplanes,
portable enclosures, or fully ruggedized cabinets
and enclosures, your customers will be looking in
the pages of PKG to find the products they need and
the technology to overcome challenges.
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SRTC




Submitting Editorial

Articles submitted for publication
should focus on technical develop-
ments and/or applications of embed-
ded technology, design strategies and
alternatives, or be tutorial in nature.
Submitted articles that focus on a spe-
cific product and its features will not
be accepted. Please review the edito-
rial calendar for monthly topics and
contact an editor prior to submission
to ensure that the topic is appropriate
for RTC magazine.

Editorial

Warren Andrews
Editorial Director/
Associate Publisher
warrena@rtcgroup.com
239.992.4537

Tom Williams
Editor-in-Chief
tomw@rtcgroup.com
831.335.1509

Ann Thryft

Senior Editor
annt@rtcgroup.com
831.338.8228

Rebecca Bauer

Managing Editor/Ad Traffic

rebeccab@rtcgroup.com
949.226.2022

Rochelle Cohn
Copy Editor
rcohn@cox.net

Sales

Lauren Hintze
Western Regional
Advertising Manager
laurenh@rtcgroup.com
949.226.2014

Nancy Vanderslice
Eastern Regional
Advertising Manager
nancyv@rtcgroup.com
978.443.2402

Marina Tringali
European

Advertising Manager
marinat@rtcgroup.com
949.226.2020

The RTC Group

905 Calle Amanecer, Suite 250
San Clemente, CA 92673
949.226.2000

949.226.2050 (fax)
www.rtcgroup.com

CEO

John Reardon
johnr@rtcgroup.com
949.226.2000
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